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	Assignment title
	LO 1: To know about the structures and techniques of television advertisements

	In this assessment you will have opportunities to provide evidence against the following criteria. 
Indicate the page numbers where the evidence can be found.


	Criteria reference
	To achieve the criteria the evidence must show that the learner is able to:
	
	Task no.
	
	Evidence

	P1
	Describe the structures and techniques of television advertisements with some appropriate use of terminology.
	
	1-6
	
	PPT, Website, Video

	M1
	Explain structures and techniques of television advertisements with detailed reference to illustrative examples and with generally correct use of subject terminology.
	
	1-6
	
	PPT, Website, Video

	D1
	Comprehensively explain structures and techniques of television advertisements with elucidated examples and consistently using subject terminology.
	
	1-6
	
	PPT, Website, Video

	
	
	
	
	
	

	P1-D1
	P1- Describe the nature and purposes of research in the creative media industries with some appropriate use of subject terminology.

M1 – Explain the nature and purposes of research in the creative media industries with detailed illustrative examples and with general correct use of subject terminology.

D1 – Comprehensively explain the nature and purposes of research in the creative media industries with elucidated examples and consistently using terminology correctly.
	
	7
	
	Video

	P2-D2
	P2 – Apply research methods and techniques with some assistance.

M2 – Apply research methods and techniques competently with only occasional assistance.

D2 – Apply research methods and techniques to near professional standards working independently to professional standards.
	
	1&4
	
	PPT 
Website

	P3-D3
	P3 - Present results of research

M3 – Present results of research competently

D3 – Present results of research to near-professional standards.


	
	2,3,5&6
	
	PPT
Website


	Learner declaration

	I certify that the work submitted for this assignment is my own. I have clearly referenced any sources used in the work. I understand that false declaration is a form of malpractice.
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	Assignment title
	To know about the structures and techniques of television advertisements

	Purpose of this assignment: To know about the structures and techniques of television advertisements

	Scenario:
You work for a local advertising agency like Media Alive Limited (http://www.media-alive.co.uk). The agency is trying to decide what area to advertise next and needs you to do some research into different structures and techniques that are used within different television advertisements. 


	Task 1 

Pick a TV advert and analyse it looking at how camera shots, sound, editing and mise en scene have an effect on the audience and how it persuades them to buy the product. Use screen shots of the advert to help explain your examples.
This provides evidence for P1, M1, D1 of Unit 30 & P2,M2 & D2 of Unit 3

	Task 2
Create a timeline of the history of TV adverts. You should start from when TV began and then work your way up to present day. Key elements to think about could be, first TV advert, first colour advert, sexist adverts of the 60’s & 70’s, adverts targeting specific audiences (e.g. 1st advert aimed at kids), most popular advert, strangest advert etc.
This provides evidence for P1,M1,D1 of Unit 30 & P3,M3 & D3 of Unit 3

	Task 3
What are the different styles of TV adverts? You need to find examples of abstract TV adverts, narrative TV adverts and animation TV adverts. What the similarities and differences between them? How do they target different audiences?
This provides evidence for P1, M1, D1 of Unit 30 & P3,M3 & D3 of Unit 3

	Task 4

What are the conventions of TV adverts? 

How do adverts use slogans, jingles, soundtracks and celebrity endorsement to persuade an audience to buy the product? Pick 3 different adverts.

                                          This provides evidence for P1, M1, D1 of Unit 30 & P2,M2 & D2 of Unit 3

	Task 5

Advertising Agency Case Study. 

Who are Saatchi & Saatchi? What are their goals as an advertising agency? What adverts have they created? Are there any similarities between the type of adverts they create?

Come up with an idea for a new advert that fits the Saatchi & Saatchi brand image.

                                          This provides evidence for P1, M1, D1 of Unit 30 & P3,M3 & D3 of Unit 3

	Task 6

Advertising Standards Authority (ASA)

Who are the ASA? What do they do? What are the main rules that they must follow? Find 3 examples of adverts that have been banned by the ASA. What rules did they break? Do you think they were right to ban the advert? What impact could the advert have had on the audience?

                                          This provides evidence for P1, M1, D1 of Unit 30 & P3,M3 & D3 of Unit 3

	Task 7

Vox Pop

Ask 10 people what they thought of a specific advert. Also ask them what their favourite advert is and why. Try to get a range of age ranges. Upload the video.

                                          This provides evidence for P1, M1, D1 of Unit 30 & P1, M1 &D1 of Unit 3

	Evidence checklist 

	
	 [tick boxes]

	PPT, Website, Video
	

	
	

	
	

	Sources of information

https://www.asa.org.uk
http://www.thinkbox.tv/
‘The New Marketing Manifesto: The 12 Rules for Building Successful Brands in the 21st Century (Business Essentials)’, (2000), John Grant

‘Advertising Media Planning, Seventh Edition’,(2010), Roger Baron & Jack Sissors



