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	Assignment title
	LO 2: To be able to originate and develop an idea for a TV advert

	In this assessment you will have opportunities to provide evidence against the following criteria. 
Indicate the page numbers where the evidence can be found.


	Criteria reference
	To achieve the criteria the evidence must show that the learner is able to:
	
	Task no.
	
	Evidence

	P2
	Originate and develop an idea for a television advertisement working within appropriate conventions and with some assistance.
	
	1-3
	
	Videos
Website

Pitch Presentation

	M2
	Originate and develop an idea for a television advertisement showing some imagination and with only occasional assistance.
	
	1-3
	
	Videos

Website

Pitch Presentation

	D2
	Originate and develop an idea for a television advertisement showing creativity and flair and working independently to professional standards.
	
	1-3
	
	Videos

Website

Pitch Presentation

	
	
	
	
	
	

	P1-D1
	P1 – Use appropriate techniques to extract relevant information from written sources.
M1 – Use appropriate techniques to extract information from written sources with some precision.

D1 – Use appropriate techniques to extract comprehensive information from written sources.
	
	1 & 2
	
	Videos

Website

Pitch Presentation

	P4-D4
	P4 – Deploy and manage appropriate technology to pitch a media production proposal.

M4 – Deploy and manage technology to pitch a media production proposal effectively with some imagination.

D4 – Deploy and manage technology to pitch a media production proposal with creativity and flair and to near professional standards.
	
	3
	
	Videos

Website

Pitch Presentation

	P5-D5
	P5 – Employ appropriate forms of address in a media production pitch to communicate ideas.

M5 – Employ forms of address in a media production pitch to communicate ideas effectively.

D5 – Employ forms of address in a media production pitch with flair to communicate ideas with impact
	
	3
	
	Videos

Website

Pitch Presentation


	Learner declaration

	I certify that the work submitted for this assignment is my own. I have clearly referenced any sources used in the work. I understand that false declaration is a form of malpractice.

Learner signature: 
                                                                    Date: 
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	Assignment title
	To be able to originate and develop an idea for a TV advert

	Purpose of this assignment: To be able to originate and develop an idea for a TV advert

	Scenario:
You work for a local advertising agency like Media Alive Limited (http://www.media-alive.co.uk). The agency has decided to create an advert for a new deodorant aimed at the youth audience (age 14-17).You will be working in a small design team and will need to delegate jobs evenly amongst yourselves in order to meet the deadline set by your boss. You need to create the pre-production for the product and present it to the board of directors.


	Task 1 
Top TV Adverts

Create a Vox Pop and ask 10 people what their favourite TV advert is and why. Then explain how this information will influence your own idea.
This provides evidence for P2, M2 & D2 for Unit 30 and P1,M1 &D1 for Unit 2

	Task 2
Focus Group
Conduct a focus group with 4 people and ask them what they think of your ideas. Record the focus group and upload the video to your website. Explain how this information is going to influence your final idea.

This provides evidence for 2, M2 & D2 for Unit 30 and P1,M1 &D1 for Unit 2 

	Task 3
Pitch

You are going to pitch your idea for your new deodorant to the board of directors. You need to really sell your idea to them and impress them with your idea.

This provides evidence for P2, M2, D2 of Unit 30 & P4, M4 & D4, P5,M5 &D5 of Unit 2

	Evidence checklist 

	
	 [tick boxes]

	Website, Presentation & Pitch Video
	

	
	

	
	

	Sources of information

https://www.asa.org.uk
http://www.thinkbox.tv/
‘The New Marketing Manifesto: The 12 Rules for Building Successful Brands in the 21st Century (Business Essentials)’, (2000), John Grant

‘Advertising Media Planning, Seventh Edition’,(2010), Roger Baron & Jack Sissors



