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	Assignment title
	LO 2: To be able to originate and develop an idea for a TV advert

	In this assessment you will have opportunities to provide evidence against the following criteria. 
Indicate the page numbers where the evidence can be found.


	Criteria reference
	To achieve the criteria the evidence must show that the learner is able to:
	
	Task no.
	
	Evidence

	P2
	Originate and develop an idea for a television advertisement working within appropriate conventions and with some assistance.
	
	1-12
	
	PPT, Website, Video, Photos,

Presentation

	M2
	Originate and develop an idea for a television advertisement showing some imagination and with only occasional assistance.
	
	1-12
	
	PPT, Website, Video, Photos,
Presentation

	D2
	Originate and develop an idea for a television advertisement showing creativity and flair and working independently to professional standards.
	
	1-12
	
	PPT, Website, Video,
Photos,

Presentation

	
	
	
	
	
	

	P1-D1
	P1 - Outline requirements & sources of requirements for a specific media production

M1 – Explain in some detail and competently present requirements and sources of requirements for a specific media production.

D1 – Comprehensively explain and present to a quality that reflects near professional standards fully detailed requirements and sources of requirements for a specific media production.
	
	1,2 & 4
	
	PPT, Website, Video,

Photos,

Presentation

	P2-D2
	P2 - Generate outline pre-production documentation for a specific media production with some assistance.

M2 – Generate competent, carefully presented and detailed pre-production documentation for a specific media production with only occasional assistance.

D2 – Generate thorough and comprehensively detailed pre-production documentation for a specific media production, working independently to a professional standard.
	
	3 & 5
	
	PPT, Website, Video,

Photos,

Presentation

	P3-D3
	P3 – Apply pre-production planning to a specific media production working with some assistance.

M3 – Apply pre-production planning to a specific media production competently with only occasional assistance

D3 – Apply pre-production planning to a specific media production to a quality that reflects near professional standards, working independently to a professional standard.
	
	6-12
	
	PPT, Website, Video,

Photos,

Presentation


	Learner declaration

	I certify that the work submitted for this assignment is my own. I have clearly referenced any sources used in the work. I understand that false declaration is a form of malpractice.

Learner signature: 
                                                                    Date: 
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	Assignment title
	To be able to originate and develop an idea for a TV advert

	Purpose of this assignment: To be able to originate and develop an idea for a TV advert

	Scenario:
You work for a local advertising agency like Media Alive Limited (http://www.media-alive.co.uk). The agency has decided to create an advert for a new deodorant aimed at the youth audience (age 14-17).You will be working in a small design team and will need to delegate jobs evenly amongst yourselves in order to meet the deadline set by your boss. You need to create the pre-production for the product and present it to the board of directors.


	Task 1 

Initial Ideas
What are your ideas for a new deodorant? How are these ideas different to current deodorants (USP)?
This provides evidence for P2, M2, D2 of Unit 30 & P1,M1 & D1 of Unit 1

	Task 2
What is your final idea? How is it unique? (USP), Who is the target audience? 
This provides evidence for P2,M2,D2 of Unit 30 & P1,M1 & D1 of Unit 1

	Task 3
Create a moodboard of different deodorants that you will be in competition with. Explain how your designs will be unique and different.
This provides evidence for P2, M2, D2 of Unit 30 & P2,M2 & D2 of Unit 1

	Task 4

Similar TV adverts
What TV adverts out there are similar to yours? Provide screenshots explaining the similarities and differences. Look at 3 different adverts.

                                          This provides evidence for P2, M2, D2 of Unit 30 & P1,M1 & D1 of Unit 1

	Task 5

Production Schedule & Job Roles
Produce a production schedule for shooting your TV advert. This needs to include when you will be filming what shots throughout the day.

Who will be responsible for what jobs throughout the day.

                                          This provides evidence for P2, M2, D2 of Unit 30 & P2,M2 & D2 of Unit 1

	Task 6

Budgeting

How much will it cost to make your TV advert? Compare how much it costs to make a professional TV advert.

                                          This provides evidence for P2, M2, D2 of Unit 30 & P3,M3 & D3 of Unit 1

	Task 7

Sketches 
Draw key props or costumes that are needed for your advert. This should definitely include the design of your deodorant bottle. These should be hand drawn and then photos taken of them to be uploaded to your websites.

                                          This provides evidence for P2, M2, D2 of Unit 30 & P3, M3 &D3 of Unit 1

	Task 8

Brand name and typography

What is your deodorant called? What are the connotations of it? What typography are you going to use? Try at least 5 different typography’s and analyse the strengths and weaknesses of each.

                                         This provides evidence for P2, M2, D2 of Unit 30 & P3, M3 &D3 of Unit 1

	Task 9

Character casting & auditions

Who is going to play what roles in your advert? Why have you chosen them to play the role?

                                          This provides evidence for P2, M2, D2 of Unit 30 & P3, M3 &D3 of Unit 1

	Task 10

Location Scouting

Where do you plan to shoot your TV advert? What are the advantages and disadvantages of your different choices? 

                                          This provides evidence for P2, M2, D2 of Unit 30 & P3, M3 &D3 of Unit 1

	Task 11

Permissions & Contracts

Do you need to get permission to film anywhere? Do you need to get your artist and any extras to sign a contract?

What risk assessments do you need to do? What risks are there in any of the filming you plan to do?

                                          This provides evidence for P2, M2, D2 of Unit 30 & P3, M3 &D3 of Unit 1

	Task 12

Storyboarding

You need to produce a detailed, coloured storyboard for each shot of your TV advert.

                                          This provides evidence for P2, M2, D2 of Unit 30 & P3, M3 &D3 of Unit 1

	Evidence checklist 

	
	 [tick boxes]

	PPT, Website, Video, Photos
	

	
	

	
	

	Sources of information

https://www.asa.org.uk
http://www.thinkbox.tv/
‘The New Marketing Manifesto: The 12 Rules for Building Successful Brands in the 21st Century (Business Essentials)’, (2000), John Grant

‘Advertising Media Planning, Seventh Edition’,(2010), Roger Baron & Jack Sissors



