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	Assignment title
	LO 3: To be able to produce a television advert

	In this assessment you will have opportunities to provide evidence against the following criteria. 
Indicate the page numbers where the evidence can be found.


	Criteria reference
	To achieve the criteria the evidence must show that the learner is able to:
	
	Task no.
	
	Evidence

	P3
	Produce a television advert working within appropriate conventions and with some assistance.
	
	1 - 2
	
	Advert
Website

	M3
	Produce a television advert to a good technical standard showing some imagination and with only occasional assistance.
	
	1 - 2
	
	Advert
Website

	D3
	Produce a television advert  to a technical quality that reflects near professional standards, showing creativity and flair and working independently to professional expectations.
	
	1 - 2
	
	Advert
Website

	
	
	
	
	
	


	Learner declaration

	I certify that the work submitted for this assignment is my own. I have clearly referenced any sources used in the work. I understand that false declaration is a form of malpractice.
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	Assignment title
	To be able to produce a television advert

	Purpose of this assignment: To be able to film and edit a television advert.

	Scenario:
You work for a local advertising agency like Media Alive Limited (http://www.media-alive.co.uk). The agency has decided to create an advert for a new deodorant aimed at the youth audience (age 14-17).You work for the production department and will be working in a small team in order to film and edit your TV advert.


	Task 1 
Shoot your television advert. You need to ensure you use your pre-production material to shoot an effective TV advert.

This provides evidence for P3, M3 & D3 

	Task 2
Edit your TV advert. You will be using Adobe Premiere Pro in order to edit and create your TV advert.
This provides evidence for P3, M3 & D3 

	Evidence checklist 

	
	 [tick boxes]

	Website, Video
	

	
	

	
	

	Sources of information

https://www.asa.org.uk
http://www.thinkbox.tv/
‘The New Marketing Manifesto: The 12 Rules for Building Successful Brands in the 21st Century (Business Essentials)’, (2000), John Grant

‘Advertising Media Planning, Seventh Edition’,(2010), Roger Baron & Jack Sissors



