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	Assignment title
	LO 3: Understand the relationship between producers and audiences.

	In this assessment you will have opportunities to provide evidence against the following criteria. 
Indicate the page numbers where the evidence can be found.


	Criteria reference
	To achieve the criteria the evidence must show that the learner is able to:
	
	Task no.
	
	Evidence

	P3
	Describe the relationship between producers and film audiences with some appropriate use of subject terminology.
	
	1-4
	
	PPT, Website, Presentation

	M3
	Explain the relationship between producers and film audiences with reference to detailed illustrative examples and generally correct use of subject terminology. 
	
	1-4
	
	PPT, Website, Presentation

	D3
	Comprehensively explain the relationship between producers and audiences with elucidated examples and consistently using subject terminology.
	
	1-4
	
	PPT, Website, Presentation

	
	
	
	
	
	


	Learner declaration

	I certify that the work submitted for this assignment is my own. I have clearly referenced any sources used in the work. I understand that false declaration is a form of malpractice.

Learner signature: 
                                                                    Date: 
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	Assignment title
	LO 3: Understand the relationship between producers and audiences.

	Purpose of this assignment: Understand the relationship between producers and audiences.


	Scenario
Energise Media, based in Hertfordshire, is looking to expand its current portfolio of work and branch out into feature film production. You have been asked to look at how to get the audience to best respond to any films your company decides to make. You will be looking at how films target their audiences and how they use effective marketing campaigns in order to raise the profile of their film.

	Task 1 
Horror film genre
What are the conventions of a horror film? How are they used in order to target an audience?

This provides evidence for P3, M3, D3

	Task 2
Marketing and promotion
Pick a Hollywood blockbuster film. How is it marketed and promoted? What impact did the different marketing techniques have?

This provides evidence for P3, M3, D3 

	Task 3
What is a blockbuster film?
Research what the conventions of a blockbuster film are. Explain how one blockbuster film uses these conventions.

This provides evidence for P3, M3, D3 

	Task 4

Own blockbuster
Come up with the idea of your own blockbuster film. Explain how it uses the conventions of a blockbuster and how you will target an audience. You also need to explain the marketing strategy for the film. How will you promote your film?

                                                                                           This provides evidence for P3, M3, D3

	Evidence checklist 

	
	 [tick boxes]

	PPT, Website, Presentation
	

	
	

	
	

	Sources of information

www.bfi.org.uk
www.imdb.com
www.bifa.org.uk 

http://www.thefilmfestivalguild.com/#!british-independent-film-festival/ck7w 

http://thirdcinema.blueskylimit.com/thirdcinema.html 


