Assignment brief - Unit 2: Planning and pitching a digital media product

	Assignment title
	Develop ideas for a Music Video.

	

	Assessor
	

	

	Class
	

	Date issued
	

	Formative Date:
	
	Summative Date:
	

	

	Qualification suite covered
	BTEC Level 1/Level 2 First Award in Creative Digital Media Production 






	Units covered
	Unit 2 - Planning and pitching a digital media product

	Learning aims covered
	· Learning aim A - Understand how to develop ideas for a digital media product
· Learning aim B - Pitch ideas for a digital media product
· Learning aim C – Produce planning for a digital media product. 

	Duration (approx)
	30 hours

	

	Scenario
	A leading moving image company “musicvid.org.uk” has approached your digital media production company and has invited you to pitch an idea for a Music Video to a song of your choice. Using the brief below that the client has provided as the starting point, you must formulate ideas using verbal, written and visual communication techniques.
Dear Students at Goffs School, 

                I am writing to you to share with you a fantastic opportunity available to all media students within your school. Here at www.musvid.org.uk we believe in giving the younger generation the chance to share their creativity and ideas with the wider world. 

               We would like you to plan and pitch ideas for a music video for a song of your choice. The video must cover a theme that is important to you and your generation. The winning videos will be shown at a screening in the Summer of 2014 to parents and teachers at your school. 

Good Luck.

	

	Task 1
	a) The client’s brief will tell you what type of digital media product they require from one of the following:
· Moving image
· Audio

· Digital publishing

· Web site

· Digital Games
You should consider the brief in terms of who, why, what and where, including:
· Target audience

· Purpose - why produce the product? To inform, educate, entertain or provide a service
· Platform - what will the product be and where will it be seen?

a) Your production company will hold a meeting to verbally discuss ideas to meet the brief. Each group member should keep written notes and communicate at least three ideas verbally, visually and in written form. These ideas must be creative and not simply be a reiteration of ideas you have seen. 
For one of these ideas you must write an informal proposal that includes; plot outline, brief synopsis, and summary of the ideas.

You must present draft materials such as; mood boards, sketching, audio-visual and mind maps to a focus group and get feedback on your ideas. 


You should now decide on the final idea and write a report outlining why this idea was selected. You must identify how the idea will meet the brief. You must comment on planning considerations.
Your verbal, written and visual communications must be confident and accurate. You must clearly identify all the work you produce.   



	Evidence you must produce for this task
	
Reports

Audio/video recordings of meetings/presentations

Observation records/witness statements depending on chosen media product


	Criteria covered by this task:

	To achieve the criteria you must show that you are able to:
	Unit
	Criterion reference

	Develop ideas for a digital media product using appropriate verbal and written communication methods.
	2
	2A.P1

	Develop ideas for a digital media product using clear and effective verbal and written communication methods.
	2
	2A.M1

	Develop creative ideas for a digital media product, using confident 
and accurate verbal, written and visual communication methods.
	2
	2A.D1

	If you have not achieved the Level 2 criteria, your work will be assessed to determine if the following Level 1 criteria have been met. 

	To achieve the criteria you must show that you are able to:
	Unit
	Criterion reference

	Outline ideas which meet a brief for a digital media product, using basic verbal communication methods.
	2
	1A.1

	-----------------------------------------------------------------------


	Task 2
	a) The client will want to know that you have considered all the planning issues. As part of your pitch to the client, produce a presentation that includes;
· location considerations (list locations)
· timeframe considerations (production schedule)
· level of organisation required (who will do what)
· achievable aims (what are you aiming to do)
List the resources that you will need for the music video, such as; availability of equipment, expertise within the group and personnel required. 

You must justify your choice of locations, timeframe and organisation required to the client. 
The client will also want to know that planning has taken into consideration any legal, moral and ethical issue. You must research the relevant regulatory body to ensure your production will comply with its rules, guidelines or codes of conduct. You must explain why it is important to ensure that you work to the rules, guidelines or codes of conduct. 
a) Produce a draft budget for the production


	Evidence you must produce for this task
	Presentation including slides and notes. Record the presentation.  

	Criteria covered by this task:

	To achieve the criteria you must show that you are able to:
	Unit
	Criterion reference

	Summarise a selected idea for a digital media product which demonstrates the requirements of the brief and relevant planning issues.
	2
	2A.P2

	Explain a selected idea for a digital media product, effectively demonstrating the requirements of the brief and relevant planning issues.
	2
	2A.M2

	Justify the selected idea for a digital media product, comprehensively demonstrating the requirements of the brief and relevant planning issues.
	2
	2A.D2

	

	If you have not achieved the Level 2 criteria, your work will be assessed to determine if the following Level 1 criteria have been met. 

	To achieve the criteria you must show that you are able to:
	Unit
	Criterion reference

	Outline a selected idea for a digital media product with limited reference to the brief.
	2
	1A.2

	------------------------------------------------------------------------------------------------



	
	




















	

	

	
	
	

	
	
	

	
	
	


	Task 3
	The purpose of the pitch is to persuade the client to select your idea for production. The client will be assessing your communication skills including verbal, non-verbal (body language) and written skills.

Plan your pitch and store all your preparation materials.

Produce a proposal and presentation for the client. Ensure that your proposal is prepared using correct punctuation, spelling and grammar. Your presentation must be delivered using appropriate tone of voice. You must use appropriate terminology and explain what this means to the client. 

Rehearse your pitch in front of an audience of your peers and gather feedback. Use this feedback to amend the pitch, if necessary. 

Present your pitch to the client. The pitch will include all your planning considerations. Provide a copy of the presentation slides to the client. Include any relevant hand-out materials to support your pitch. 

Remember, the purpose of the pitch is to persuade the client to use your idea. Be as confident and persuasive as possible. All written work must use correct punctuation, spelling and grammar.

If working in a group, each group member should take responsibility for at least one part of the presentation. You will be asked questions individually on your presentation at the end of the presentation session. Your teacher will observe your presentation and write an observation of your work in the presentation. 

	Evidence you must produce for this task

	Presentation including slides and notes. Record the presentation.  

	Criteria covered by this task:

	To achieve the criteria you must show that you are able to:
	Unit
	Criterion reference

	Pitch an idea, in two formats, for a digital media product demonstrating appropriate use of verbal and written communication techniques.
	2
	2B.P3

	Pitch an idea, in two formats, for a digital media product demonstrating effective use of verbal and written communication techniques.
	2
	2B.M3

	Pitch an idea, in two formats, for a digital media product demonstrating confident and correct use of verbal and written communication techniques.
	2
	2B.D3


	If you have not achieved the Level 2 criteria, your work will be assessed to determine if the following Level 1 criteria have been met. 

	To achieve the criteria you must show that you are able to:
	Unit
	Criterion reference

	Pitch an idea, in one format, for a digital media product demonstrating basic written communication techniques.
	2
	1B.3


	Task 4
	Your planning portfolio can be produced in a number of formats and should document the development from initial idea to production. Formats could include some or all of the following:
· log

· planning blog, e.g. including images, hyperlinks, scans, video footage

· uploaded planning documentation, e.g. electronic file

· hardcopy documents
The client will expect that your planning portfolio will be well organised and should contain:

· brief (proposal / treatment)

· names/contacts (crew/actors)

· chronology/dates (production schedules)

· cost (budget)

· minutes of meetings

· contingency plans (alternative ideas)

· revisions and decisions

· annotation and labelling, e.g. shots, sketches, photos, scripts

· hyperlinks
· Risk assessments for health and safety
Your planning portfolio may also contain other pre-production documentation. The types of documentation will depend on the media sector chosen. 

You must ensure that your planning materials are clearly labelled to indicate that this is your own work. Any documentation produced with a group must be identified as group work. You must ensure that the documentation is filed effectively and can easily be navigated by other people.  

	Evidence you must produce for this task
	Observation records/witness statements.  Digital files, planning blog, hardcopy planning documents, uploaded planning. Minutes of meetings. Budgets.

	Criteria covered by this task:

	To achieve the criteria you must show that you are able to:
	Unit
	Criterion reference

	Produce an appropriate planning portfolio with basic organisation in preparation for a digital media production.
	2
	2C.P4

	Produce a detailed, organised, planning portfolio in preparation for a digital media production.
	2
	2C.M4

	Produce a comprehensive, systematically organised, planning portfolio in preparation for a digital media production.
	2
	2C.D4

	If you have not achieved the Level 2 criteria, your work will be assessed to determine if the following Level 1 criteria have been met. 

	To achieve the criteria you must show that you are able to:
	Unit
	Criterion reference

	Produce a basic planning portfolio for a digital media product.
	2
	1C.4


	Sources of information
	· Textbooks – Task 1/2
Austin T and Doust R – New Media Design (Laurence King Publishing, 2006) ISBN 978-1856694315

Barron A E and Ivers K – Multimedia Projects in Education: Designing, Producing and Assessing

(Libraries Unlimited Inc, 2005) ISBN 978-1591582496

Counts E – Multimedia Design and Production: For Students and Teachers (Allyn & Bacon, 2003)

ISBN 978-0205343874

Hall K and Holmes P – BTEC First in Media: A Practical Handbook (Edexcel, 2007) ISBN 978-1846901980

Lachs V – Making Multimedia in the Classroom: A Practical Guide (Routledge, 2000) ISBN 978-0415216845

Adobe Creative Team – Adobe Photoshop CS3 Classroom in a Book (Adobe, 2007) ISBN 978-0321492029

Adobe Creative Team – Adobe Photoshop CS4 Classroom in a Book (Adobe, 2008) ISBN 978-0321573797

Adobe Creative Team – Adobe Photoshop Elements 7.0 Classroom in a Book (Adobe, 2008)

ISBN 978-0321573902

· Websites – Task 1/2
www.adobe.com/products/director/multimedia_authoring_software the Adobe website

www.bluelemon.de/html/en/index_1.html examples of interactive media products

created in Director

www.director-online.com articles, forums and Director examples

· Journals – Task 1/2
Creative Review – the leading magazine for visual communication
· Textbooks – Task 3
Bradbury A – Successful Presentation Skills, 3rd Edition (Koogan Page, 2006) ISBN 978-0749445607

Condrill, J and Bough, B – 101 Ways to Improve Your Communication Skills Instantly (GoalMinds Inc, 1999)

ISBN 978-0966141498

Cottrel S – Critical Thinking Skills: Developing Effective Analysis and Argument (Palgrave Macmillan, 2005)

ISBN 978-403996855

Hargie, O – The Handbook of Communication Skills, 2nd Edition (Routledge, 1997) ISBN 978 0415123266

· Websites – Task 3
www.bbc.co.uk/keyskills – online resources for practising communication skills

www.learndirect.co.uk – government website with links to online courses

www.mindtools.com – free online tools which help you discover and develop essential communication skills

and techniques
· Textbooks – Task 4

Baylis P, Holmes P and Starkey G – BTEC First Media (Heinemann, 2007) ISBN 978-0435464707

Kindem G and Musburger R – Introduction to Media Production (Focal Press, 2009) ISBN 978-0240810829

Rabigner M – Developing Story Ideas (Focal Press, 2006) ISBN 978-0240807362

indem G and Musburger R – Introduction to Media Production: From Analog to Digital, 2nd Edition

(Focal Press, 2001) ISBN 978-0240804088

· Websites – Task 4

www.bbc.co.uk/dna/filmnetwork/Filmmakingguide – BBC information about film making

www.bectu.co.uk – roles in the media industries

www.celtx.com – free pre-production software
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